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1.1 Project overview
In early 2021, Kyogle Council engaged ROSS Planning to 
develop a landscape plan for the main streets of Macpherson 
and Unumgar Streets dissecting Woodenbong village (the 
Village). The landscape plan aims to capture the essence of 
Woodenbong and deliver a cohesive outcome for the Village  
as it undertakes upgrades to road infrastructure in the future.

Council expressed a desire to undertake this project using a 
‘co-design’ approach, which enables the local community to 
contribute and participate in the development of key features 
to be incorporated in the design. The outcome is intended to 
be responsive to existing and projected demographics, and 
the physical, social, environmental and economic needs of 
the Village, its residents and future visitors to the area.

1.2 About Woodenbong
Githabul people are the original inhabitants of this region, 
which local Aboriginals named ‘Ngudumbunyah’ meaning 
place of trees. The cultural legacy of Githabul people 
is celebrated in many ways within the Village today, 
and traditional links to Country are unmistakable, with 
spectacular landforms dominating the backdrop to many 
vistas around the area.

Nestled amongst the peaks and valleys is the quaint and 
friendly village of Woodenbong. The Village is surrounded 
by World Heritage listed rainforests and the Border Ranges 
National Park, Koreelah National Park, Toonumbar National 
Park, Lamington National Park, Mount Barney National Park 
and Mount Warning National Park. It is unsurprising that the 
area is not short of breathtaking scenery and is rich with 
nature-based outdoor recreation and eco-tourism appeal, 
attracting 3 million+ visitors to the New England North West 
(NENW) region a year1. The surrounding World Heritage-listed 
rainforests are home to many species of birds and fauna, and 
are reputed to be the home of a Yowie; although sightings of 
the shy and gentle “creature” are rare.2

The name ‘Woodenbong’ comes from the local Aboriginal 
word ‘Widgenbung’ meaning wood duck. Woodenbong was 
officially declared a village in 1908 and became known 

1) NENW Visitor Profile, year ended Sep 2020, National and International Visitor Surveys, Tourism
Research Australia, 2020
2) About Woodenbong, Woodenbong Community Website, [http://woodenbong.org/], accessed
03/06/2021

for being a timber and cattle town in the Macpherson and 
Border Ranges of Northern New South Wales (NSW).

As of the last census in 2016, Woodenbong is a community 
of approximately 9003 people, including Muli Muli Aboriginal 
Community (200) situated midway between Woodenbong 
(380) and Urbenville (320). The close-knit relationship of 
these three smaller communities is an asset and strength for 
the successful future of this part of the region. 

Woodenbong village is also situated in close proximity to 
the Queensland and New South Wales border (approximately 
10km) making it an ideal road trip destination from Brisbane 
(145km), the Gold Coast (136km), and Byron Bay (148km). 

1.3 Benefits of street beautification
 | Collaborating with state and local authorities will seek 

to consolidate beautification works with the planned 
upgrades to Macpherson Street that will impact the 
existing landscape median and civil profile.

 | Mitigating traffic congestion and parking conflicts 
while reducing the risk of future incidents by 
improving traffic movements and on-street parking.

 | Consolidating construction activities as an integrated 
civil and landscape design solution, allowing for all 
infrastructure upgrades to occur concurrently, thereby 
minimising impacts on local businesses and residents.

 | Existing trees are nearing the end of their lifespan and 
succession planting is needed. Additional street trees 
will help improve shade and amenity along the street, 
whilst reducing the Urban Heat Island (UHI) effect 
from large expanses of road pavement.

 | Celebrating local heritage and the many charming 
qualities of Woodenbong, its surrounds, and its people 
by responding sensitively, integrating history and local 
stories through art and interpretation, and ensuring 
the strong sense of community pride and appreciation 
for heritage is expressed for visitors to experience.

 | Improved access and mobility for locals will create 
a safer, walkable environment that can contribute to 
improved quality of life, health and wellbeing.

3) Australian Bureau of Statistics (23/10/2017) Census QuickStats Urbenville [https://quickstats.
censusdata.abs.gov.au/census_services/getproduct/census/2016/quickstat/SSC14057], accessed 
02/06/2021
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1.4 What is a ‘co-design’ approach?
Council chose a co-design approach to deliver this project 
as it is a holistic, place-based and community-led process 
that has grown in popularity in recent times due to its 
collaborative nature to delivering appropriate outcomes 
when undertaking public space renewals. This participatory 
method encourages the community to become involved 
in the development of the ultimate design and locals are 
supported along the journey from the start, including during 
and post-construction activities. The community can share 
in many aspects of the upgrade; from decision-making and 
guidance on preferred outcomes, to engaging local artists, 
artisans, trades and materials. There is also a role for the 
community to continue after construction is completed  
through various stewardship and activation initiatives.

Council and the Woodenbong community can collaborate 
throughout this project in various ways and exploring 
opportunities to partner with other organisations and 
agencies is encouraged. The ideal outcome is a streetscape 
that is functional, aesthetic and sustainable, whilst being a 
true reflection of the community’s needs and aspirations.

1.4.1 Process
Stage 1 - Inception, site analysis

 | inception meeting, site investigations and photos 
 | local business owner “meet and greet”
 | Phase One Engagement: a drop-in session held on Tues, 
May 25 2021 between 12pm and 4pm at Woodenbong 
Public Hall

 | detailed site assessment (desktop and site findings)
 | research, benchmarking and case studies.

Stage 2 - Draft Landscape Plan and Report development
 | findings from Stage 1 received from the community, 
Council and research will inform the Draft Landscape 
Design and summarised in this Report.

Stage 3 - Public exhibition of Draft Landscape Plan
 | conversations and various engagement activities with the 
community, user groups, peak bodies and key stakeholders 
for feedback on the Draft Plan

Stage 4 - Final Landscape Plan and Report
 | feedback received from the community and Council 
will be made to the design and the plan and report are 
completed.

1.5 Project objectives

 | Enable people of all ages and abilities to live and thrive 
in the Village.

 | Create the conditions for successful, viable and 
sustainable local businesses.

 | Maintain a clean, beautiful and accessible Village that 
celebrates local heritage and natural assets.

 | Improve the tourist experience so visitors stop, spend, stay 
and return to Woodenbong.

 | Deliver community infrastructure to drive social 
engagement, community spirit and participation.

1.6 Timeline
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late May 2021
Phase 01 of Community Consultation for 
the streetscape beautifcation project

early 
May 2021
Inception of the Woodenbong 
streetscape beautification project

2022+
Council to undertake the next stages 
of delivering the Landscape Plan in 
collaboration with Transport for NSW, 
the Woodenbong Progress Association 
and Woodenbong community.

2005
Sense of Place report 
developed and released

2017
Community consultation to 
inform the Visions of Village Life - 
Woodenbong Village Master Plans

DRAFT PLAN

      PLAN

2018
Visions of Village Life 
- Woodenbong Village 
Master Plan adopted

March 2022
Phase 02 of community 
consultation on the 
Draft Landscape Plan 
proposed to beautify 
the main streets in 
Woodenbong Village

June 2022
Final Landscape Plan presented to 
Council at the monthly Ordinary 
Meeting for ADOPTION

Aug 2021
Draft Landscape Plan submitted to 
Council for review and to present for 
community consultation

April / May 2022
Final Landscape Plan 
submitted to Council
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2.1 Context

2 Analysis

Distance from Woodenbong: * Kyogle  59 km
* Beaudesert  70 km
* Casino   95 km

* Warwick  88 km
* Lismore  115 km
* Brisbane  140 km

* Byron Bay  148km
* Tenterfield  150 km
* Toowoomba  170 km
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2.2 Natural assets

2.2.1 Geology
Geology in this area was formed over a three million year period 
more than 26 million years ago.4 The area encompasses broad 
geology from sedimentary basins to Mount Barney and Mount 
Warning volcanics.

“It all comes down to the chemistry of the rocks and the soil 
which leads to different vegetation and different birds and 
animals which feed on the different seeds” says Scenic Rim 
geologist, Dr John Jackson. 

2.2.2 Climate
The area straddles the subtropical temperate transition zone 
and whilst most of the region can be subject to frost, the 
incidence and severity west of the Richmond Range (including 
Woodenbong) is much higher. Frosts of up to -10 degrees can 
be common. These frosts can have severe impacts on built 
infrastructure and remnant vegetation, particularly riparian 
zones and sparsely vegetated areas. Impacts from frost must be 
considered with respect to species selection and time of year 
for planting.

The North Coast, in general, has frequent spring droughts that 
can last five to seven years. The potential impacts again must 
be considered with respect to species selection and time of 
planting. Drought impacts are generally becoming longer and 
more frequent and of higher intensity, west of the Richmond 
Range.

2.2.3 Vegetation communities
Early volcanic activity reveals itself in the region’s rich flora 
and fauna. The temperate climate and rich basalt soils have 
proven fertile grounds for rainforests to prosper. There is a high 
diversity of micro climates as a result of topography and aspect, 
and therefore, a large proportion of vegetation communities of 
locally endemic species from these ecological communities are:

 | rainforest; that is, subtropical, warm temperate, cool 
temperate, dry and littoral rainforest and semi-evergreen 
vine thickets

 | wet schlerophyll forest 
 | vegetation communities of limited extent that are typically 
surrounded by rainforest; that is, cliffs, rocky outcrops and 
montane heath

 | riparian vegetation surrounded by rainforest.

2.2.4 National Parks
The mountains comprising the Scenic Rim and Wollumbin 
Mount Warning area in northern NSW are known as the “Green 
Cauldron” and were once a volcanic hotspot. These areas have 
evolved over the years into a lush rainforest setting featuring 
six National Parks and World Heritage areas that includes 
the Border Ranges National Park, Koreelah National Park, 
Toonumbar National Park and Mount Warning National Park in 
NSW. 

From Woodenbong, Lamington National Park, Mount Barney 
National Park and Springbrook National Park in Queensland are 
also accessible.

4)  https://www.flickr.com/photos/basalamant/50969206671
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2.3 History

1848

1907 - 1940

24 million 
years ago Mounts Barney and Lindesay, today forming part 

of Mount Barney National Park, are the remains of 
Focal Peak shield, a volcano that erupted 24 million 
years ago.

Mount Barney is the second highest peak in South 
East Queensland (SEQ).

Much of the area is listed as ‘Gondwana Rainforests 
of Australia World Heritage Area’.

Formation...

European settlement followed closely behind 
Cunningham’s exploration of the area. 

Woodenbong Station was gazetted in 1848, in the 
names of John and Bernard Pike.

Settlement...

The main street of Macpherson has a group of 
principally timber shops, constructed in the period 
1907 to 1940, which are distinguished by their simple 
gable-roofed massing in a rectangular envelope, 
located longitudinally behind a variety of stepped 
parapets with suspended awnings to the street.

Architecture...

After a succession of owners, TA Field acquired 
Woodenbong Station in 1908 and it was opened up 
for closer settlement.

Dairying, pig production and cropping prospered 
until about the 1980s.

Prosper...

Throughout this period and continuing to the 
present, timber production and value-adding has 
been a major local industry.

Today, Woodenbong is a thriving local centre 
with a range of services and facilities catering to 
communities both sides of the state border.

Today...

1908 - 1980

1980 +
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2.4 Planning considerations
In order to present a clear picture of the background issues 
impacting on the potential upgrade and development of the 
streetscape, a literature review has been undertaken. 

2.4.1 Village Master Plan

Community vision
“For Woodenbong to be a prosperous, harmonious 
village where people of all ages can live well and 
contribute to the community.”

Priority goals (relevant actions listed below)
 | Enable people of all ages to live and thrive in our village

 Æ More local employment opportunities for people of all 
ages, particularly young people

 Æ Healthy activities for residents of all ages and 
capabilities

 | Create the conditions for successful, viable and 
sustainable local businesses

 Æ Existing businesses retained, well supported and 
viable

 Æ New businesses established
 | Maintain a clean, beautiful and accessible village

 Æ Investment in village infrastructure
 Æ Village beautification
 Æ Improved transport options

 | Improve the tourist experience so visitors stop and 
spend, stay and return

 Æ Enhanced stopping facilities for passers-by
 Æ Unique tourism experiences

 | Develop and deliver community activities to drive social 
engagement, community spirit and participation

 Æ All residents are supported and included in village life

Action plan (relevant actions listed below)
 | Construct new footpaths to connect important places and 
improve accessibility for residents

 | Repair and/or replace existing footpaths
 | New walking and bicycle riding trails

 Æ Plan, construct and maintain a range of walking and/or 
bicycle trails for use by residents, visitors and tourists 
for leisure, exercise and to access important places 
of recreation. Enhance, through effective wayfinding 
and historical, cultural, and nature-based information 
delivered via in-situ interpretive signage.

 | Develop and implement a precinct plan for the 
Macpherson Street/Unumgar Street business area to 
improve accessibility for residents and make it attractive 
and easy for visitors to stop and spend in Woodenbong

 Æ Review of existing parking and provision of additional 
parking

 Æ Repair of existing footpaths and construction of new 
footpaths

 Æ Enhancement of existing pedestrian crossings and 

establishment of new crossing
 Æ Beautification

 | Expand and improve camping/caravan facilities
 | Enhance functionality and utilisation of public hall

 Æ Refurbish exterior public toilets and provide accessible 
facilities

 | Improved road safety
 Æ Intersection of Unumgar and Macpherson Street

 | Improved provision of tourist information
 Æ Improve content at the existing information bay 
outside Woodenbong Public Hall

 | Rationalised and improved signage for amenity, safety 
and wayfinding

 Æ Directional signage promoting businesses and 
attractions at strategic locations in the village

 | History-based experiences for tourists
 Æ Interpretive signage on sites of original buildings
 Æ Objects of interest on display at local businesses and 
community buildings

2.4.2 Open Space Design Guide
This endorsed framework provides guidance on planning, 
design, delivery and ongoing maintenance of infrastructure 
provided in public open spaces and reserves across the 
Kyogle Local Government Area (LGA).  

The Guide also identifies and applies best practice 
approaches to place-making in a regional and rural context 
by providing advice on the character, design, appointment 
and activation of key public spaces. This is reflected by 
the established Village character and community-identity 
descriptions described. 

An extract of Woodenbong’s village character overview is 
provided on the accompanying page.

2.4.3 State authorities

Road corridor
Unumgar Street is a state road under the jurisdiction of 
Transport for NSW. Any works planned for this road corridor 
will require the approval of this authority.

Water supply network
Woodenbong and Muli Muli are serviced by a joint water 
supply with Tenterfield Shire Council for the village 
of Urbenville. A rising main between Urbenville and 
Woodenbong passes through the aboriginal community of 
Muli Muli. All related water supply assets are jointly owned 
and operated by Kyogle Council and Tenterfield Shire Council. 
Planned upgrades to the rising main along Macpherson 
Street will require rectification, which is an opportune time 
to upgrade the streetscape.

Kyogle Council

10 / 29 



2.5 Demographic considerations

2.5.1 Aging population
Woodenbong, much like many regional towns and villages 
across Australia, is experiencing a declining demographic. 
The median age of the town is 52 with nearly 30% of locals 
over the age of 65 years.

Traditional industries such as agriculture, timber and dairy, 
have become volatile as a result of globalisation and rapid 
technology changes. With the loss of these major employers, 
younger people often have to leave small rural community 
life to pursue employment and education opportunities in 
larger towns or cities.

2.5.2 Shifts in employment
There are other external pressures affecting population 
retention in small communities and the appeal of these 
places to prospective residents: increasing environmental 
and climate-related problems, limitations in access and 
transport options, shifts in lifestyle choices, constantly 
evolving consumer habits and interests, rapidly growing 
income disparity, rising cost of living and debt levels, limited 
access to health services and education providers, and 
ageing infrastructure.

The focus of government organisations and business 
operators in the late twentieth century was to centralise 
services, which has had a significant negative impact on 
small towns. The stress and uncertainty of the global 
Coronavirus pandemic in 2019, however, has put a spotlight  
on cities: inadequate space and ability to socially distance 
in elevators and open plan offices, and the need for many 
workers to commute via public transport. A succession of 
lock downs triggered a massive shift in traditional working 
conditions, with many businesses (particularly office-
related roles) forced to move towards working from home 
arrangements.

The success of this movement has revealed not only the 
ability for many employees to live and work effectively from 
anywhere (pursuant to electricity and internet access) but 
also a strong desire for many individuals to find a healthier 
work-life balance.

2.5.3 “Tree change” lifestyle movement
The stress and uncertainty of the global pandemic has 
triggered many individuals to reflect upon lifestyle choices 
and contemplate alternative options. Many seek healthier 
and more sustainable environments, and living in less 
populated locations.

Some regional communities are experiencing the affects 
of this, which has been termed as “tree change” where city 
dwellers are moving away from the hustle and bustle of city 
life for quieter, more remote locations.

According to The Daily Telegraph5, the south coast, Southern 
Highlands and Northern Rivers region, including Byron Bay, 
are popular areas for Sydneysiders relocating and has caused 
prices to soar. “There’s been unbelievable demand from 
people trying to escape restrictions” states Raine and Horne-
Berry agent, Luke Tancred.

5)  https://www.realestate.com.au/news/regional-real-estate-boom-median-house-prices-soar-
over-1-million-in-over-50-locations/
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POPULATION*   

Woodenbong has a small population of 385 people, 
according for the 2016 census.  

Aboriginal and Torres Straight Islander people make up 7.8% 
of the population. 

HOUSEHOLD NUMBERS

On average, there are 2.1 people per household. 

One third of households comprise of families with an average 
of 2 children per family.

AGE AND AGE-RELATED ACTIVITIES 

Children aged 0 - 14 years made up 15.7% of the 
population.

Travel was predominantly by car (49.3%) and walking (24%).

91.4% of locals were employed in full or part-time roles.

Over 33% of residents undertake voluntary work and over 
34% assisted family members or others due to a disability, 
illness or age.

192 MALE 

49.9% 

28.9% 
OF THE POPULATION ARE 65 

OR OVER

2.1
AVERAGE NUMBER OF PEOPLE PER HOUSEHOLD

193 FEMALE 

50.1% 

* Source: 2016 ABS Census Data 

385       PEOPLE



2.6 Trends considerations
There are many influencing trends that were considered when developing the draft landscape master plan for Woodenbong. 
This includes the following trends that bring opportunities or challenges for the future of the town:

2.6.1 Impacts of COVID-19 

In early 2020, the world was afflicted 
by the COVID-19 pandemic; an ongoing 
situation for the foreseeable future. 
The impacts of the pandemic have 
been far reaching and many are still 
coming to light; from personal health 
and wellbeing through to major 
shifts in employment and local, state 
and national economies. Some of 
the implications of COVID-19 on our 
communities and how they may need to 
adapt include:

 | 1.5 metres of space between 
individuals to maintain social 
distancing, thereby necessitating 
wider paths and larger outdoor 
gathering spaces

 | limitations on international and 
state travel and visitor numbers 
restricted in households and 
businesses, including patrons in 
shops, restaurants and cafés

 | increased demand for footpath 
dining areas and rubbish bins

 | increased use of bicycles as 
both a mode of transport and for 
recreation and exercise

 | more frequent cleaning 
regimes of public furniture items 
such as rubbish bins, seats, picnic 
tables, etc.

2.6.2 Domestic tourism

With international travel restrictions 
likely in place until 2023, the 
promotion of domestic travel has 
become the primary focus for NSW 
tourism agencies. Travel behaviour has 
changed significantly due to COVID-19 
with the tourism industry suffering 
downturns in spending across all 
markets and for most types of activity.6 

 | Outdoor activities involving 
nature fared the best out of COVID  
though did decline by 60% to 75% 
for trips to farms and national parks

 | 97% of visitors to the New England 
North West (NENW) region came 
from within NSW and 92% travelled 
by car in 2020

 | 11.5 million Australians visited 
national or state parks as an 
overnight trip in 2018 and was 
rising by 8%2 until COVID-19

 | ‘World class natural beauty 
and wildlife’ is the 3rd most 
important factor for domestic 
travellers, when choosing a holiday7

 | NSW National Parks are the 
most visited parks in Australia2

 | Spring and Summer are the 
most popular times of year to visit8 

 | 15-29 and 50-59 year olds 
accounted for most visitors to the 
NENW region3 in 2020.

6)  https://www.tra.gov.au/data-and-research/reports/national-
visitor-survey-results-june-2020/national-visitor-survey-
results-june-2020
7)  Tourist visitation to National Parks: Snapshot 
of the year ending March 2018, Tourism & Events 
Queensland, [https://cdn1-teq.queensland.com/~/
media/7c30a71334aa4011b901a36cb4d265a8.
ashx?vs=1&d=20180911T154846] 2018
8)  New England North West Visitor Profile: Year ended Sep 
2020, NSW Government and Destination NSW, 2020

Spreading the Byron Bay effect

Byron Bay has more than 2.2 million 
people visit every year.9 Woodenbong’s 
close proximity to the Byron Bay coast 
makes it an ideal day-trip destination. 

In recent times, the northern NSW 
region has entered an acute housing 
crisis, with many residents forced to 
leave places like Byron Bay due to 
rental shortages and house prices rising 
rapidly. This movement could see a rise 
in new residents to places inland from 
Byron Bay, such as Woodenbong.

 | 2.5 hours drive from Byron Bay to 
Woodenbong

 | 11.9 million domestic day-
trippers visited national or state 
parks across Australia in 2018

 | 2 million+ people visited Byron 
Bay in 2018, spending over $769 
million and staying an average of 4 
nights per stay10

 | Byron Bay property prices surged 
by 40% during Coronavirus lock 
downs. The median house price has 
increased to $1.83 million.11 

 Æ the influx is reported to have 
been from Sydney and Melbourne 
residents escaping city life for a 
sea-change.

9)  https://www.byron.nsw.gov.au/Business/Business-in-Byron/
Key-industry-sectors/Tourism
10)  https://camperchamp.com.au/statistics/australia/new-
south-wales-tourism-statistics/#impact-of-the-coronavirus-on-
nsw-tourism-expenditure
11)  https://www.news.com.au/travel/australian-holidays/nsw-
act/james-weir-recaps-byron-bays-celeb-feud-we-dont-want-
em/news-story/51e2cba456d94c358a160148dfc44079

The day trip market, worth approx. $10B by 2
03

0, 
is

 th
e 

St
at

e’
s 

ke
y 

to
ur

is
m

 ta
rg

et

Kyogle Council

12 / 29 

N
SW

 tourism REVENUE DECREASED by
 a

lm
os

t $
34

B
 O

R
 2

5%
 in

 2
02

0

D
om

estic tourism is the PRIMARY FOCUS un
til

 in
te

rn
at

io
na

lt
ra

ve
l r

es
um

es



Getaways & retreats

The global wellness industry is worth 
$4.2 trillion and wellness tourism is 
growing at 6.5 per cent annually, which 
is more than double the rate of general 
tourism.12 Australian holidays are 
reflecting this trend with an increase 
in bookings for destinations that offer 
de-stress breaks, wellness programs, 
fitness and weight loss retreats.

12)  https://www.houseofwellness.com.au/lifestyle/travel/
hottest-new-wellness-travel-trends

Caravanning culture

Key tourism sectors in a strong position 
to capitalise on COVID restrictions are 
1) affordable accommodation providers, 
2) rural and regional businesses, and  
3) digitally savvy businesses. The 
caravan industry contributes $23 
billion+ annually to the Australian 
economy.13  There are currently more 
than 750,000 recreational vehicles 
registered on Australian roads.

13)  https://www.9news.com.au/national/caravan-sales-boom-
as-aussies-holiday-locally-during-covid-pandemic/8f122576-
2854-4a50-a18c-e87516f48405

Farm stays

 

Areas enveloped in nature are 
quickly becoming highly sought-
after due to an increased desire for 
eco- and community-driven tourism 
or “agritourism”. Even before COVID, 
the preceding five years experienced 
growth in eco, wellness, agri- and 
adventure-related tourism.

2.6.3 Culture & arts

According to Tourism Research 
Australia, the primary reasons for 
domestic visitors travelling to the north 
coast region of NSW are culture and 
heritage, food and wine, and nature 
based recreation. Today’s conscious 
traveller is seeking out life-changing 
and immersive experiences that are so 
perfectly suited to the experiences that 
our Aboriginal and Torres Strait Islander 
tourism businesses provide says 
Phillipa Harrison of Tourism Australia.

Cultural tourism

Cultural tourism encompasses ‘products’ 
and ‘events’ as diverse as performing 
arts; museums and exhibitions; 
heritage buildings, monuments and 
sites; Indigenous art, cultural practices 
and sites; community cultural activities; 
and fine art and craft. The Australia 
Council’s 2014-2019 vision to build the 
profile of ‘arts experiences’ saw more 
than 32,700 new Australian art works, 
and participation in ‘arts experiences’ by 
98% of the population.

2.6.4 Nature-based recreation

Nationally, the Australian nature-based 
recreation market14 has generated:

 | $11B / 1% in spending towards  
Australia’s economy

 | $20B in total expenditure on 
outdoor recreation

2.7 16,000 – 30,000 FTE* jobs 
created, attributable to outdoor 
recreation    * FULL TIME EQUIVALENT 

14)  Nationwide impacts of outdoor recreation. SkillsIQ. 2018
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2.7 Existing conditions:  
 Opportunities and challenges
2.7.1 Village character
The two main streets comprising the ‘heart’ of Woodenbong 
dissect this small village that sits peacefully within the 
northern NSW region. This village has an abundance of 
country charm, history and activity. There are many vantage 
points around the village that offer glimpses of Mount 
Lindesay and the ranges beyond; with their domineering 
presence instilling a feeling of connection with nature that 
cannot be ignored. 

There are humble signs of times past and the early days of 
the village as a gold, dairying, farming and timber settlement, 
ultimately leading to its declaration in 1908. Historical 
buildings add further character to the streetscape; some in 
need of refurbishment and repair but many with maintained 
gardens and fences proudly addressing entries to homes. 

Although the main streets are generously wide, local 
businesses are scattered, which might be what helps to 
activate the street and present a busy vibe with locals 
catching up and running errands by foot, whilst large trucks 
and caravans pull up briefly or pass through.

Locals of Woodenbong are welcoming and display traits of a 
hard-working, resilient and engaging community with a clear 
passion and love for their village and the region. This passion 
is visible all over the village, attributed to the Woodenbong 
Progress Association and their efforts to obtain funding for 
small projects that have enhanced the village over many 
years. It is noted that the Association applied for NSW 
government grant funding during the time of preparing this 
Master Plan. The Association has been successful with that 
application, however, may wish to delay progressing next 
steps to avoid any impacts on the landscaping improvements 
associated with the funding. Delaying would enable time for 
the community to review this proposal and have a say in the 
final direction of an adopted Landscape Master plan.

2.7.2 Key observations and recommendations

Access and movements
Woodenbong has a mix of young families and elderly 
residents. Both user groups would benefit greatly from 
streetscape enhancements, particularly pathway upgrades 
that would improve walkability around the village centre.

Road corridor
 | Macpherson Street is a 30m wide corridor, north-south 
traversing that terminates at the junction of Unumgar 
Street as it transitions from Mount Lindesay Road. It is a 
two-way road split by an 10.0m wide landscaped median. 

 | There is a grade change of up to 1-1.5m difference 
between the northbound travel lane and the southbound 
travel lane along Macpherson Street.

 Æ retaining walls are likely to be necessary for the 
upgrade, particularly to incorporate the on-street 
parking area proposed in upper Macpherson Street.

 Æ terraced batters with a mix of turf and landscaped 
garden beds can also mitigate the change in grade.

 | Existing overhead power lines and lights are retained.

 | Glennie and Dalmorton Streets dissect Macpherson Street. 
To create an accessible pedestrian area and incorporate 
on-street parking on Dalmorton Street, some retaining 
may be required; pedestrian crossings and mid-block links 
should be incorporated where safe and possible.

 | Unumgar Street is a 30m wide reserve, traversing east-
west. There is a large expanse of road surface pavement 
averaging 16m in width for most of the project area.

 Æ the existing kerb line extends out and creates 
approximately 23m of road pavement as Unumgar 
Street passes by Woodenbong Public Hall. This area 
currently accommodates a bus stop and angled reverse 
parking (signed), however, parallel parking behaviour 
was commonly observed when visiting the site.

 | Drainage in the village centre is managed by a mix of 
kerb and channelling, and flush pavement treatments that 
cross-fall towards open grass swales. 

 Æ The design proposed assumes that kerb and channel 
will be installed, however, can alter to suit a different 
solution, such as flush kerbs and swales.

Pedestrians

 | There are portions of existing pathway that are missing 
and need filling to enable a continuous path of travel.

 | There was a strong desire expressed by the community 
to enhance the walkability of the village. Where existing 
pathways are in poor condition and present a hazard, 
these paths should be prioritised for replacement as part 
of future upgrade works.

 | New pathways should consider the following provisions:
 Æ 2-2.5m wide along eastern verge of Macpherson Street
 Æ 1m wide along western verge of Macpherson Street
 Æ 2.5m wide along southern verge of Unumgar Street
 Æ Custom sized pavements outside key retailers.

 | Existing mid-block zebra crossings have been retained 
with new links to tie-in on Macpherson Street. These 
are opportunities to create rest seating areas that are 
complemented by new shaded, picnic settings.

Cycling
 | There are no obvious signs of cyclists using this corridor, 
however, children leaving school were observed riding on 
the pathways of the two main streets.

 | Introducing cycling facilities (e.g. end of trip station, water 
refill station, and dedicated bike parking) will encourage 
more cycling activity and visitors to the village.

 | Consider adding on-road cycle symbols.

Parking
 | Feedback received from community consultation and 
Council expressed a strong desire to prioritise an increase 
of on-street car parking provisions, as the current 
arrangements are a key issue for the main streets. 

 | Conflict zones noted by locals include the frontages to the 
existing hardware and grocery stores, and the pharmacy 
and post office shops on Macpherson Street.

 | Additional line-marking may provide the structure needed 
to support responsible motorist and parking behaviour, 
particularly by formalising parking bays.

 | High-volumes of long vehicles (e.g. trucks, trailers, 
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caravans, buses, etc.) pass through Woodenbong. The provision of 
dedicated long vehicle parking bays has been proposed. 

 | The growth in electric vehicle ownership in Australia is anticipated and 
data reflects this increase. An NRMA Electric Vehicle Fast Charging 
Station was observed by the consulting team while inspecting the town 
of Tenterfield and its Tourism Information Centre. This is perhaps an 
initiative that Kyogle Council could explore in a joint venture with the 
NSW government and NRMA to demonstrate the regions commitment 
to supporting green transport options.

Built form
 | Heritage building façades should be celebrated and are instrumental 
in contributing character to the street. This is an opportunity to 
incorporate interpretation and artistic elements into the streetscape 
that help tell the story of Woodenbong and its foundations.

 | Most active frontages on the main streets relate to food, retail and 
service-based businesses. As these locations cater to higher volumes of 
pedestrians, new rest/seating nodes have been proposed outside these 
shopfronts.

 | Grade differences between the verge and building entries will need 
fo be addressed at detailed design stage to ensure accessibility is 
compliant.

Furniture, shade and signage
 | There is aging street infrastructure provided with several furniture 
items placed in the median. Some furniture items, such as the existing 
picnic shelters, were raised by community feedback as being potentially 
hazardous (related to a low clearance height of the roof).

 | Shade provision could be improved both in terms of natural shade 
(particularly succession planting of street trees) and shade structures 
(to be provided with picnic nodes and a new visitor information board).

 | Signage improvements are needed, particularly the faded information 
displayed at the existing visitor information shelter. It is recommended 
that a wayfinding strategy with appropriate signage types be prepared 
as part of progressing the future design stages of the Master Plan.

 | The existing public toilets are aged and in need of an upgrade, which 
would benefit locals and visitors. The issue of public toilet provisions  
was a common issue raised during community consultation.

Trees and landscaping
The landscaping in the village centre is well-maintained with extensive 
grassed areas and a mix of garden bed treatments and plant species. 
Feedback received from the community indicated that maintenance is 
managed by volunteers from the Progress Association and Council.

Observations

 | There are several Silky Oak trees that give height to the street, however, 
these trees appear to potentially be at the end of their life and/or in 
poor health. Tree stumps in the median and historical photos indicate 
that other street trees have been removed over recent times.

 Æ health of existing trees need assessment by a qualified arborist.
 | There is currently a mix of tree and understorey plant species, as well 
as a range of surface materials, finishes, pavements and street furniture 
items. No specific theme identified, however, the introduction of a 
cohesive palette would greatly improve amenity in the main streets.

Future works
 | Water mains are scheduled to be upgraded along Macpherson Street in 
the near future, which will impact the current condition of the street, 
particularly affecting the existing median. 

 Æ this is an opportunity to revitalise the main streets as a combined 
outcome of the infrastructure upgrade works.
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3 Co-design

3.1 Using a co-design process
As previously mentioned, Kyogle Council found it desirable 
to undertake this project using a “co-design” approach. This 
is a holistic design and community-led process that has 
become a popular method of collaborating in recent years, 
particularly in relation to the development of public realm 
revitalisation projects.

Co-design is a participatory method that encourages the 
community to become part of the design and construction 
journey. Involvement can range from locals sharing in the 
decision-making component with Council, or contributing 
to the design and how it evolves, or upon construction, 
to ensure that there is clear communication and ongoing 
support for businesses and locals throughout the 
construction phase, or finally, after completion, taking on 
stewardship of the space to drive activation and participate 
in asset management and maintenance. 

This approach has allowed ROSS Planning to work closely 
with Council staff and the community throughout the project 
to-date, which has provided great insight into how the 
community feels about Woodenbong, what the region means 
to them, what is working and what is not, and to hear local 
stories and wisdom of how the village has transpired over 
many generations. Hearing this information first hand has 
been instrumental in informing the draft design explored 
and what materials, colours and landscaping is proposed, in 
order to truly reflect community needs and aspirations.

3.2 Engagement process
The engagement process for this project has been 
multifaceted. Initially, the team referred back to Council’s 
records to identify key findings of past community 
consultations (e.g. for the Visions of Village Life: Village 
Master Plans project).

This information, combined with the opportunities and 
initiatives explored by the Village Master Plan, informed 
the materials and questions raised at the initial community 
consultation day held in Woodenbong for this particular 
project. 

3.3 Initial community consultation
This first phase of engagement was held in May 2021. 

ROSS Planning visited Woodenbong over two days to 
undertake several tasks including site visits to nearby 
towns (Urbenville, Tenterfield), as well as, a walk of the 
project corridor to verify site conditions and identify early 
findings. During the walk opportunities to have one-on-one 
conversations with local business owners and members of 
the community were taken, quickly establishing contacts and 
local insight into needs for the Main Street project.

A survey form was also circulated prior to the visit, and locals 
were offered an opportunity to mail the form to Council or to 
attend a ‘drop-in’ session held at Woodenbong Public Hall. 

The drop-in session was well attended and the team were 
able to talk with a broad range of locals. The survey asked 
several questions to ascertain personal interests, concerns 
and desires for the future of the Main Street. 

Quite often, these conversations had at drop-in sessions 
provide anecdotal information that is hard to document. 
These conversations have been considered as part of the 
consultation findings.

Feedback received has informed design themes and 
proposed ideas.

Key findings of this initial consultation phase are 
summarised over page.

3.4 Draft Master Plan consultation

(TBC 2021) This section has intentionally been left 
unaddressed until the consultation has occurred.
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KEY THEMES of the initial community consultation feedback received...

“Updated parking” 

“Wide streets with space”

“Improved footpaths”

“Public art installations”

“More seating”

“Rest points”

“Paths to suit all abilities”

“More trees”“Proper maintenance”

“Clear signage”

“Improved parking along 
Macpherson St/Unumgar St”

“Possible improved walking paths down 
Macpherson St to Unumgar St.”

“Coordinated background theme with 
iconic individual identities.”

“Clean up footpaths and laneways”

“Local Aboriginal name of 
Woodenbong is “Ngudumbunyah” 
- which means place of trees.”

“Good local map showing 
names of mountains”

“Picnic areas”

“Public toilets”

“It’s quite open and has friendly villagers”

“Trees!” 

“Country feel of the town, views of mountains”

“Trees”

“Rural identity”

“Gym, pool, skate bowl” 

“Park and playground area”

WHAT DO YOU LOVE 
MOST ABOUT THE 

WOODENBONG 
STREETSCAPE? 

WHAT FEATURES OF 
THE WOODENBONG 

STREETSCAPE 
WOULD YOU LIKE TO 

RETAIN?

 WHAT WOULD YOU 
IMPROVE ABOUT 

THE WOODENBONG 
STREETSCAPE AND WHY? 

(E.G: SHADE TREES, LIGHTING, 
ENTRY SIGNAGE, SEATING, PUBLIC 

ART, PARKING, WALKING PATHS)

HOW WOULD YOU SUGGEST 
THE WOODENBONG 
STREETSCAPE CAN 

CONTRIBUTE TO 
COMMUNITY IDENTITY 

MAKING IT A BETTER PLACE 
TO LIVE AND VISIT? 
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Landscape Plan4 
4.1 Vision
The beautification of Woodenbong’s main street is intended 
not only to enhance the visual amenity of the precinct 
but also drive progress for the community; by attracting 
visitors, increasing tourism and broadening employment 
opportunities for locals.

As the impacts of the COVID-19 global pandemic unfold, 
there is evidence of increasing visitor numbers travelling to 
regional areas. These visitors are welcomed to Woodenbong 
through public art, interpretation and signage, but also the 
functional enhancements to the streetscape caters for heavy 
vehicle drivers, caravanner’s and electric vehicle owners 
through the provision of ample on-street parking, picnic 
nodes, public toilets and a tourism information stall.

Locals enjoy a beautified street that is safe, well-connected 
and shady, and enables daily shopping, catching up with 
friends, taking a walk or bike ride, or just stopping for a 
moment to enjoy the natural beauty of the surrounding area.

4.2 Design intent
The beautification of Woodenbong streetscapes aims to 
celebrate the natural beauty of the region, honour traditional 
land owners, and highlight the farming and logging history. 
Infrastructure and landscaping treatments support the needs 
and ideas expressed by this vibrant and active community.

Design principles
 | Create a safe road environment that prioritises 
pedestrians and improves vehicle movements

 | Enhance heritage assets by integrating elements that 
have a heritage feel yet with a modern twist

 | Protect cultural values through storytelling and 
interpretation incorporated into the street

 | Create an aesthetically pleasing environment that 
delivers on community needs and interests

 | Integrate the use of raw, natural local materials
 | Embrace heritage colour palette
 | Reinforce the uniqueness of Woodenbong by integrating 
place-identity themes and treatments.

4.3 Key initiatives

People and movement
 | Improve mobility around the village by ensuring pathways 
are continuous and safe.

 | Improve traffic and parking by increasing on-street 
parking provisions including long vehicle parking.

 | Support alternative modes of transport by introducing 
dedicated cycle infrastructure and pedestrian facilities 
(e.g. more seats and shade).

Activity
 | Create places for locals and visitors to gather informally 
in shade and with high-amenity.

 | Encourage night-time activation by introducing feature 
lighting into the streetscape.

 | Enhance visitation to Woodenbong by incorporating 
facilities that cater to long vehicles, caravans, electric 
vehicles, cyclists and day-trippers.

Arts and interpretation
 | Support local artists and enhance the streetscape by 
incorporating public art, interpretative signage and other 
supporting visual elements.

Uniquely Woodenbong
 | Express the natural beauty and history of the area 
through the use of natural materials and colours, native 
plant species, and storytelling elements.

 | Use local materials, artisans and contractors.

Landscape and amenity
 | Celebrate the natural beauty of Woodenbong by bringing 
the character of the surrounding national parks, some 
with Gondwana Rainforest, to the streetscape.

 | Use natural materials and colours that reflect 
Woodenbong’s character, history and placemaking 
principles from the Open Space Design Guide. 
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A. Curving walls and terrain
B. Activity nodes offer the community places 

to gather, rest and relax
C. Integrated drainage systems may include 

water sensitive urban design treatments
D. Layered planting schemes create an 

aesthetic that is colourful and textured
E. Native grasses and wildflowers soften the 

edges of this example main street
F. Meandering pathway in decomposed 

granite fits within the natural landscape 
G. Higher level of embellishment used to 

highlight this pedestrian crossing island
H. Seating node nestled amongst wildflowers
I. Feature lighting incorporated into bespoke 

seating, an example of integrating lights
J. Tall feature trees, example of Hoop Pines
K. Street trees with garden beds planted 

beneath along the main street of Beerwah
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Furniture

Curved bench seat             Bench seat (typical)

Bins (recycling and general rubbish)

New village “welcome” entry sign/structure

Bike rack with refill/water station

New structures

  A. Upgrade the existing public toilets (outside Public Hall)

  B. Possible update to bus shelter (to be reviewed)

  C. Update information shelter

  D. New picnic shelters

New Electric Vehicle (EV) charging station

New historical and cultural storytelling opportunity, such as  
interpretative signs or art installations

Existing light poles (retained)

Existing street poles (retained)

Tie-in works with existing driveways, kerbs and drainage

le
g

e
n

d Soft landscape treatments

Retaining wall (Corten steel, curving and angled 
wall, subject to further design and costing)

Decomposed granite (stabilised for foot traffic)

Existing trees - seek health check by an arborist 
(retain healthy trees where possible)

Feature trees (Hoop pine or similar)

Native street trees (see species list)

Flowering signature trees (see species list)

Garden beds containing native wild flowers, 
grasses, sedges, ferns and low shrubs with bush 
rock scattered amongst the plants.

Turf

D R A F T  l a n d s c a p e  m a s t e r  p l a n

W O O D E N B O N G  B E A U T I F I C A T I O N

Hard treatments

Road pavement with line markings to traffic 
lanes, delineated car parks, and loading zones 
(subject to traffic engineers advice)

StreetPrintTM paint applied to the road surface 
to denote entries into the village centre

StreetPrintTM paint (in a contrasting pattern to 
the gateway) applied to road surface to denote 
high-volume pedestrian area

Coloured concrete feature paving.  Opportunity 
to imprint historical and cultural references.

Cobble-style feature paving

Plain concrete pathway (retain existing 
concrete paths where suitable)

North
Scale: 1:3000 at A3

REFER TO THE FOLLOWING PLANS FOR MORE DETAIL.
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1. An artistic impression (or “threshold” treatment, e.g. StreetPrintTM) to be 
applied to the road pavement at the intersection of Glennie and Macpherson 
Streets. Council and the community may like to take this initiative as an 
opportunity to engage a local artist to create the artwork that is used.

2. Opportunity to introduce a new “welcome” structure or sign, installed at the 
southern entry to mark the arrival into the ‘heart’ of the village.

3. Council’s planned upgrade works to underground services will impact the 
existing median and associated landscaping. By removing a portion of the 
median at this end of Macpherson Street, the space would allow for the 
introduction of a dedicated right-turn lane into Glennie Street. This may also 
enable vehicles to make u-turn movements (subject to traffic engineering).

4. When constructing the new median, the streetscape would benefit from 
drainage improvements, such as the introduction of kerb and channel along 
all road edges of Macpherson and Unumgar Streets.

5. Existing Silky Oak trees appear to be in poor health and are likely due for 
replacement. Feature marker trees (such as Hoop pines) are proposed to 
introduce height and drama to the streetscape. 

6. Public art installations proposed in centre median. Opportunity to celebrate 
the history of Woodenbong by introducing heritage elements (e.g. wagon 
wheels, farming equipment, etc.) or other forms of artistic installations that 
provide storytelling and interpretation.

7. Seating node to be provided within the median. The terrain is sloped 
through this section of Macpherson Street and will require retaining and/or 
batters to allow for a new picnic shelter, seating and path to be introduced.

8. On-street parking lane (bays not marked to cater to long vehicles).

9. New shared zone area (i.e. pedestrians are prioritised and 10km/hr speed 
limit). On-street indented parking is introduced using part of the median 

area, located opposite the existing hardware and food stores. 45 degree 
angled parking is shown, however, is subject to traffic engineering advice. 
Retaining walls will be needed to accommodate the parking area. Corten 
steel walls are proposed.

10. Feature paving treatments are proposed to verge areas outside of key 
commercial properties. The treatment will use an outer band of cobbles 
framing a coloured concrete panel, with the space complemented by street 
furniture such as bench seats and bins.

11. Informal pedestrian crossing enabled by providing stabilised decomposed 
granite as a treatment to ends of medians.

12. New nose-in indented parking area on Dalmorton Street outside the 
hardware store. Framed by street trees. Tie-in works required.

13. Seating node with accent landscaping.

01
02

04

06
05 07

08
09

11

10

12

13

03

View looking down Macpherson Street with mountain ranges in the background. New shared zone and car parking area outside stores on Macpherson Street.

upper macpherson North Sheet: 1 of 3 
Scale: 1:1500 at A3



NEW TOWN SQUARE 
OPPORTUNITY

M A C P H E R S O N   S T R E E T

LONG VEHICLE BAYLONG VEHICLE BAY

LONG VEHICLE BAY EV CHARGER

U
N

U
M

G
A

R
 

S
T

R
E

E
T

JO
IN

S W
ITH

 PLAN
 1/3

JOINS WITH PLAN 3/3

JOINS WITH PLAN 3/3

D
A

L
M

O
R

T
O

N
 

S
T

EXISTING 
ROAD SIGNS 
RETAINED

EX
IST

IN
G

 P
O

W
ER

 LIN
ES R

ETA
IN

ED

EXISTING 
STREET 
LIGHTS 
RETAINED

n
o

te
s

PLAN 1/3
CURRENT

PLAN 

PLAN 3/3

n
o

te
s

Key Plan

14. Informal pedestrian crossing enabled by providing stabilised decomposed 
granite as a treatment to ends of medians.

15. When constructing the new median, the streetscape would benefit from 
drainage improvements, such as the introduction of kerb and channel along 
all road edges of Macpherson and Unumgar Streets.

16. Existing Silk Oak trees appear to be in poor health and are likely due for 
replacement. Feature marker trees (such as Hoop pines) are proposed to 
introduce height and drama to the streetscape. 

17. Seating node to be provided on verge. Node to incorporate natural shade 
from accent landscaping, interpretative elements, and other supporting 
furniture (e.g. bins, signage, lighting, etc.)

18. Dedicated on-street parking lane for long vehicles (e.g. trucks and caravans)

19. Seating node to be provided within the median. The terrain is sloped through 

this section of Macpherson Street and will require retaining and/or batters to 
allow for a new picnic shelter, seating and path to be introduced.

20. 1.5m wide concrete footpath to high-side of Macpherson Street. Existing 
driveways to be incorporated and pram ramps provided on street corners.

21. Feature paving treatments are proposed to verge areas outside of key 
commercial properties. The treatment will use an outer band of cobbles 
framing a coloured concrete panel, with the space complemented by street 
furniture such as bench seats and bins.

22. Provide dedicated on-street parking bays (subject to traffic engineers advice).

23. Major pedestrian crossing. Incorporate threshold treatment as a “book end” to 
Macpherson Street precinct. An artistic impression (or “threshold” treatment, 
e.g. StreetPrintTM) to be applied to the road pavement.

24. Existing sculpture (Council and community to decide whether to retain, 

refurbish or remove). This location is an opportunity for a significant public 
art piece and would be an anchor for the gateway entry into the main street.

25. Opportunity to introduce an electric vehicle charging station, co-located with 
the service station on the corner. NRMA and NSW Government are delivering 
these stations in a joint venture to increase the use of electric vehicles in 
regional areas and cater to growth in the drive tourism market. This location 
offers open visibility and passive surveillance to reduce risk of vandalism.

26. General landscape treatments to include garden beds planted with native 
species (low-height for visibility) and street trees planted in single and 
grouped arrangements (positioned to avoid conflicts with street poles and 
lights, and to maintain clear sight lines to signs, driveways, crossings, etc.) 

27. Opportunity to update the existing tourism information shelter and enhance 
the node with seating and soft landscaping. This entire park/market area may 
be an opportunity to introduce a town square to Woodenbong.
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    Artists impression of a rest node treatment with example character images.

North Sheet: 2 of 3 
Scale: 1:1500 at A3
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28. Feature marker trees (such as Hoop pines) are proposed to mark the entries 
into Woodenbong. These tall tree plantings are repeated throughout the 
village to provide height and drama to the streetscape.

29. New street trees are planted in single and grouped arrangements (positioned 
to avoid conflicts with street poles and lights, and to maintain clear sight 
lines to signs, driveways, crossings, etc.)

30. Existing directional sign relocated to allow for a new feature tree.
31. Existing nose-in street parking area outside Woodenbong Hotel to be 

retained. Parking bays are to be marked.
32. An artistic impression (or “threshold” treatment, e.g. StreetPrintTM) to 

be applied to the road pavement at the intersection of Unumgar and 
Macpherson Street. An opportunity for a local artist to create the artwork.

33. Public art installations are proposed down the centre median of Macpherson 
Street. This is an opportunity to celebrate the history of Woodenbong by 
introducing heritage elements (e.g. wagon wheels, farming equipment, etc.) 

or other forms of artistry such as commissioned art installations or other 
methods of storytelling and interpretation.

34. Feature paving treatments are proposed to verge areas outside of key 
commercial properties. An outer band of cobbles frames a coloured concrete 
panel and the space is complemented by street furniture.

35. Opportunity to introduce an electric vehicle (EV) charging station, co-located 
with the service station on the corner. NRMA and NSW Government venture to 
create Australia’s largest EV fast charger network and cater to a growing drive 
tourism market. This location offers open visibility and passive surveillance to 
reduce risk of vandalism.

36. When constructing the new Macpherson Street median, Unumgar Street 
would benefit from drainage improvements, such as the introduction of kerb 
and channel along all road edges in this precinct.

37. Kerb build outs constructed to the frontage of Woodenbong Public Hall and the 
neighbouring park area, which will enable a dedicated bus stop bay exclusive for 
public bus use. A separate, short-term loading zone is provided beyond the bus 

bay that will improve safety for bus patrons and motorists stopping to use the 
public toilets and visit the local tourism information board.

38. Replace existing information stand with new updated version. Create an activity 
node by providing seating, bins and refreshed landscaping.

39. Upgrade existing public toilets next to Woodenbong Public Hall.
40. Bus shelter upgrade (subject to compliance review) to meet current standards. 

Retain community book sharing box.
41. New pedestrian crossing (zebra).
42. New indented parking bays located outside the Public Hall on Lindsay Street 

(NOTE: the parking bay arrangement shown is to be explored further in future 
design stages to determine best fit, i.e. perpendicular or angled bays).

43. Update mid-block crossing on Lindsay with new hardscape materials.
44. Replace existing picnic shelter to match new Macpherson Street picnic nodes.
45. Existing pedestrian crossing (zebra) retained.
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unumgar street

Gateway treatments used to bring amenity and highlights to the junction of the two Main Streets.

North Sheet: 3 of 3 
Scale: 1:1500 at A3

NOTE:  This plan has been reoriented to best fit a landscape page format.

As part of future Woodenbong beautification outcomes, there is 
an opportunity to refresh the existing market space, which could 

enable activation at night and improve function and amenity.

Character images of intimate-sized civic spaces.
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5 Embellishments
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A. Corten steel wall 
examples (x5 photos)

B. Example of outer edging 
in natural rock, pavers or 
cobble setts (x3 photos)

C. Coloured concrete with 
textured finish

D. Exposed aggregate in 
coloured concrete

E. Broom finish plain 
concrete path

F. Stabilised decomposed 
“deco” granite

G. Steel garden edging 
installed between ‘deco’ 
paving

H. Bush rocks (locally 
sourced) for garden beds

G
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F

D

H

E

NOTE:  This plan has been reoriented to best fit a landscape page format.
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A. Skillion style public 
toilets (by Landmark) 

B. Skillion style picnic 
shelter (by Landmark)

C. Example of feature light
D. Decorative screens
E. Artistic timber trellis for 

climbing plants
F. Custom seat detailing
G. Custom timber seat
H. Main street rest node
I. Steel tree grate
J. Curving timber seats
K. Custom wayfinding sign
L. Drainage system with 

visible and enclosed 
portions
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Ozothamnus diosmifolius  Rice Flower

Pennisetum alopecuroides  Fountain Grass
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A. A transparent panel with an historical 
photograph from the past taken in that same 
spot. Supported by a story about the site.

B. Interpretation signs can be nestled into small 
places of significance

C. Whimsical street art could be a great 
contribution to the character of the village

D. Aged timbers from local mills in garden beds
E. Explore interest in commissioning a large 

feature sculpture
F. Public art features could reflect local history 

and cultural themes. For example, this sculpture 
reuses old farming materials.

G. Examples of artistic treatments applied to 
a street crossing (small and large scales) 
highlighting pedestrian priority in this zone.

H. Street furniture is another opportunity to 
incorporate artistic traits and can engage local 
artisans to create the pieces

I. Large heritage elements sourced locally could 
be installed within the streetscape as a physical 
reflection of the area’s founding.
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